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Brand Purpose

Brand purpose

Omantel is dedicated to serving as a catalyst for 

Oman’s technological advancement, striving not 

only to inspire but also to actively support the nation 

in realizing its ambitions through innovative use

of technology and telecommunications solutions.

>>>>

We exist to inspire and support Omani’s aspirations with 
technology.



Omantel - Concealed

Imagine to Lifeرؤيةٌ، فَـ حياة

As a brand, we enable people to be able to bring their dreams, 

goals and imagination to life

Tagline



Omantel
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LOGO

Logo01



Omantel ©2024Logotype A logotype, or logo, is a visual symbol used by organizations to 

represent their brand. It’s a unique design made of text, images, 

or both, aimed at instant recognition and communication of the 

brand’s identity and values.

Logotype
The story

The spark - We start our story with a spark, the igniter of new  

ideas. Imagine technology as the spark that ignites innovation.  

Technology is the catalyst to the birth of fresh ideas and 

possibilities. It also represents the first light announcing a new era 

where Omantel sparks the way forward with groundbreaking ideas 

and solutions.

The pixel - A representation of the spark in the digital world. 

Simply put, on screen, everything starts with a pixel. I t symbolizes 

the guiding light through this era of transformation.

The cultural relevance - We’ve integrated Oman’s national  

symbol, the Khanjar. This icon is a vital cultural element. We  

incorporated it into our design, creating a meaningful connection 

between the spark concept and Oman’s national identity.
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Omantel ©2024Logotype A logotype, or logo, is a visual symbol used by organizations to 

represent their brand. It’s a unique design made of text, images, 

or both, aimed at instant recognition and communication of the 

brand’s identity and values.

The
latin,  
arabic &  
bilingual 
logotype
All of our logotypes have Latin and Arabic variants. The Latin  

variant is primarily used for international communications. The 

dual and Arabic variant is for communications targetted towards 

an Arabic speaking audience.

Primary Logotype Primary Bilingual Logotype

Please note

The previously defined logotype variation  

can also be applied to Arabic versions.
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Omantel ©2024An area of clear space has been defined to protect the 

integrity of the Omantel Logotype. This space should  

remain free of any elements such as text, graphics, 

imagery and other logos. The clear space shown is only 

a minimum and can be increased if necessary.

Logotype 
Clear Space

x

x

x

x

height of ‘O’= x
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Primary Logotype

Please note

Ensure consistent clear space is  

maintained for both the primary 

bilingual logotype and the 

alternate bilingual logotype.

Logotype 

Clear Space



Omantel ©2024

Logotype 
Clear Space

Bilingual Logotype

Please note

Ensure consistent clear space is  

maintained for both the primary 

bilingual logotype and the 

alternate bilingual logotype.

x

x

x

x

height of ‘O’= x
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Logotype 

Clear Space

An area of clear space has been defined to protect the 

integrity of the Omantel Logotype. This space should  

remain free of any elements such as text, graphics, 

imagery and other logos. The clear space shown is only 

a minimum and can be increased if necessary.



Omantel ©2024Do’s and  

Dont’s

Consistency is paramount in the application of our logo across 

all media channels and platforms. Always consult the guidelines 

provided below to ensure uniformity in logo usage at all times.

How to not  
use
Logotype

Avoid using any color for the logo other than those defined.

Avoid tilting or rotating the logo at any angle.

Avoid adding color gradient or image to the logo. Always ensure complete legibility of the logo. Do not make it 3D or try to add shadows in any color or form.

Avoid stretching or contracting the logo. Do not add any graphic elements in and around logo.

Do not utilize the logo with any level of opacity.Avoid using the logo in outlined form in any circumstance.
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COLOR

Color02
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Omantel ©2024Primary Colors In the world of brand identity, colors are vital. Omantel’s traditional 

blue and orange have been its signature, but times have changed. 

Technology transformed everything, and Omantel evolved too We 

have grown bolder, embracing the digital era. Our colors now need 

to reflect this - vibrant, dynamic, and representing our evolution into 

a tech-savvy brand.

Primary  
Colors

Deep Sea

PANTONE2736 C

CMYK: 100, 90, 0, 2

Digital mediums  

HEX:#2D13EA  

RGB:45, 19, 234

Gold Mountains

PANTONE151 C

CMYK: 0, 70, 100, 0

Digital mediums  

HEX:#FF7800  

RGB:255, 120, 0

White

11- 0601 TPGBright White

CMYK: 0, 0, 0, 0

Digital mediums  

HEX:#FFFFF

RGB:255, 255, 255
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Omantel ©2024Secondary  

Colors

Secondary colors are essential for expanding brand categories, 

sub-brands and accent usage. Our goal is to create a diverse 

color range that is ownable and unique to Omantel. But also, 

colors that tell a meaningful story. Our secondary colors are 

representation Omantel’s strong leadership in the area of tech 

& innovation and its modern, forward-thinking approach.

Secondary  
Colors

Oman Corals

PANTONE2412 C

CMYK: 81, 0, 78, 0

Digital mediums 

RGB:80, 216, 141  

#50D88D

Salalah Spring

PANTONE333 C

CMYK: 75, 0, 34, 0

Digital mediums 

RGB:64, 226, 210  

HEX:#40E2D2

Dishdasha

PANTONE532 C

CMYK: 92, 73, 29, 89

Digital mediums  

RGB:29, 29, 29  

HEX:#1D1D1D

Oman Exotic

PANTONE7548 C

CMYK: 0, 26, 100, 0

Digital mediums

RGB: 255, 192, 0

HEX:#FFC000
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Omantel ©2024Tertiary  

Colors

In addition to our primary and secondary color palette, our brand 

embraces a carefully curated selection of tertiary colors to further 

enrich our visual identity. They will be used sparingly to draw attention  

to specific elements or combined harmoniously to create captivating

compositions. Our tertiary colors enhance the visual impact of our brand 

across various touchpoints, reinforcing our commitment to excellence 

and innovation in every interaction.

Tertiary  
Colors

Omani Sunset

PANTONE1625 C

0, 55, 52, 0

Digital mediums 

RGB:255, 152, 120  

HEX:#FF9878

Omani Sky

PANTONE2645 C

34, 41, 0, 0

Digital mediums 

RGB:156, 148, 255  

HEX:#9C94FF

Silver

PANTONECool Gray 4C  

27, 21, 22, 0

Digital mediums 

RGB:185, 185, 185  

HEX:#B9B9B9

Please note

Remember, tertiary colors should be used sparingly, 

and its preferable to avoid their inclusion in primary 

communications whenever possible. This practice 

maintains the clarity and strength of our brand  

identity across all main communications.



Omantel ©2024Color 

combinations

In all brand materials, prioritize the primary color combination for backgrounds, 

key visuals, and prominent elements to establish immediate brand recognition. 

Secondary colors should complement primaries, utilized for secondary 

elements, accents, and highlights to add depth and visual interest. Tertiary 

colors are supplementary and should be sparingly employed for small details, 

borders, or specific information highlights, ensuring they do not overshadow 

the primary and secondary combinations.

First preference

Least preferred

When incorporating tertiary colors, ensure they’re

paired with primary colors. Maintain the presence

of at least one primary color in any color combination

at all times. This consistency reinforces brand identity

and cohesion across all visual elements.

Please note

Color 
Combos  
(Print)

Usage: 50% Usage: 70% Usage: 70% Usage: 70%

Usage: 50% Usage: 30% Usage: 30% Usage: 30%

Usage: 70%

Usage: 30%

Usage: 70%

Usage: 30%

Usage: 95%

Usage: 5%

Usage: 95%

Usage: 5%

Usage: 95%

Usage: 5%

Usage: 95%

Usage: 5%
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Omantel ©2024Color 

combinations

When incorporating tertiary colors, ensure they’re

paired with primary colors. Maintain the presence

of at least one primary color in any color combination

at all times. This consistency reinforces brand identity

and cohesion across all visual elements.

Please note

Color 
Combos 
(Digital)

Usage: 95% Usage: 95% Usage: 95%Usage: 95%

Usage: 5% Usage: 5% Usage: 5% Usage: 5%

Usage: 50% Usage: 70% Usage: 70% Usage: 70% Usage: 70%

Usage: 50% Usage: 30% Usage: 30% Usage: 30% Usage: 30%

Usage: 70% Usage: 70%

Usage: 30% Usage: 30%

In all brand materials, prioritize the primary color combination for backgrounds, 

key visuals, and prominent elements to establish immediate brand recognition. 

Secondary colors should complement primaries, utilized for secondary 

elements, accents, and highlights to add depth and visual interest. Tertiary 

colors are supplementary and should be sparingly employed for small details, 

borders, or specific information highlights, ensuring they do not overshadow 

the primary and secondary combinations.

First preference

Least preferred
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Omantel ©2024Logo over  

color

In all brand materials, prioritize the primary color combination 

for backgrounds, key visuals, and prominent elements to establish

immediate brand recognition. Secondary colors should complement  

primaries, utilized for secondary elements, accents, and highlights 

to add depth and visual interest. Tertiary colors are supplementary 

and should be sparingly employed for small details, borders, or  

specific information highlights, ensuring they do not overshadow 

the primary and secondary combinations.

Logo 
Over 
Color 
(Print)
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TYPOGRAPHY

Typography03
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Omantel ©2024Type

over color

Please adhere to the specified type color below and ensure  

its consistent use at all times to maintain brand consistency.

Type
Over
Color

Hello! I am
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your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am
your type.

Hello! I am

your type.
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Not to Use-

Layout
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NOT to use-Layout
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NOT to use-Layout
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NOT to use-Layout
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NOT to use-Layout
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Thank  
You!
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